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Senate Panel Hears from Board Nominees 
The resignation of David Williams from the Postal Service’s 
Board of Governors last month, followed by the departure of 
Deputy PMG Ron Strohman on June 1, left the Board again 
without a quorum and forced it to transfer its duties to a 
“temporary emergency committee” pending the addition of 
more governors.  That possibility became more likely last 
week when the Senate Homeland Security and Governmen-
tal Affairs Committee held a confirmation hearing for two in-
dividuals nominated to the Board by the president. 

William Zollars, nominated December 10, 2019, for a term 
expiring December 8, 2022, is currently the CEO of YRC 
Worldwide, previously known as Yellow Freight System.  He 
holds a BA in Economics from the University of Minnesota 
and serves on the board of directors of three corporations. 

Donald Lee Moak, nominated March 2 for a term expiring 
December 8, 2022, holds a degree from the University of 
West Florida and previously served as a Marine Corps and 
Navy fighter pilot, a B-767 Delta Air Lines captain, and as 
President of the Air Line Pilots Association.  He now leads the 
Moak Group, a public affairs firm. 

Saying the right things 

As reported by Government Executive, both nominees told 
committee members that “they had little familiarity with the 
intricacies of the Postal Service” but “repeatedly pledged to 
learn and engage in research when asked questions from 
lawmakers about what prescriptions they had to improve the 
cash-strapped agency’s financial standing.” 

“‘I am not a postal expert and I am still only at the beginning 
stages of understanding the Postal Service’s current chal-
lenges,’ Moak said, adding he would draw on his experience 
solving complex issues requiring engagement from stake-
holders with different agendas.” 

“Zollars said his private sector experience helping to turn 
around YRC Freight would help him learn quickly on the job 
at USPS.  ‘Although I do not have an in-depth knowledge of 
the Postal Service, I am anxious to learn as much as possible,’ 
Zollars said, noting he would focus on how to leverage areas 
of the agency’s competitive advantage.” 

Sounding open to working with the Postal Service’s unions, 
“both nominees spoke of the importance of the USPS work-
force and vowed to engage it in future decision making.”  
Moak added that “Workers, labor and management work-
ing collaboratively together is a key element of success.” 

Just the same, the report noted, “when pressed for details 
on improvement plans, the nominees often resorted to vac-
uous rhetoric and repeated talking points.”  Moak readily 
acknowledged he’s “not a postal expert.”  Zollars ventured 
a little farther, saying that he’s “learned that there are 
some very complex problems” facing the USPS.  Interest-
ingly, “he repeatedly noted that in his last job he was often 
asked whether he wanted to cut costs or improve service 
and his ‘answer was always yes,’ meaning the two pro-
posals were not mutually exclusive.” 

The report stated that both nominees claimed they would 
“bring all stakeholders together to put together a business 
plan and that the mailing agency would have to realize ben-
efits from that plan immediately.” 

On the president’s pet issue of raising rates for parcel ship-
pers, “Zollars again avoided detail, saying the agency must 
‘deliver service that is acceptable to the customer at an ac-
ceptable price.’”  He also opined that the Postal Service 
“should reduce its physical footprint around the country, 
but must do so without affecting its output for customers.” 

Given the partisan alignment of the committee and Senate 
leadership and the administration that submitted the nomi-
nations, it’s likely that both nominees will be confirmed by 
a floor vote expected later this week. 

Of the resulting six Board members, its chairman, Robert 
Duncan, with only about 21 months service, will have the 
most tenure.  They’ll be joined shortly by brand-new PMG 
Louis DeJoy and a Deputy PMG not yet selected.  The politi-
cal undertones of the group, combined with their absence 
of knowledge about the USPS and little context for what 
senior postal executives will tell them, would tend to rein-
force concerns in the postal community about the direc-
tions the Board will take in governing the Postal Service. 
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Another Bill Filed to Help USPS, Same Chances for Success 
In any of the legislative actions proposed over the past sixty 
days to help the Postal Service were actually to be enacted, 
the agency’s circumstances might be much better than they 
are – since none of the ideas have actually materialized.  
Nonetheless, hope apparently remains because yet another 
bill to help the USPS was introduced late last month. 

HR 7015, dubbed the Postal Preservation Act, was filed May 
26 by Rep. Carolyn Maloney (NY 12th), chair of the House 
Committee on Oversight and Government Reform, and re-
ferred to her committee and the Committee on the Budget 
for further consideration.  The bill was cosponsored by Rep. 
Peter King (NY 2nd) and Rep. Gerald Connolly (VA 11th), chair 
of the Subcommittee on Government Operations and a fre-
quent ally of Maloney on postal issues. 

A BILL 
To provide financial stability to the United States Postal Service dur-
ing the coronavirus pandemic, and for other purposes. 

Be it enacted by the Senate and House of Representatives of the 
United States of America in Congress assembled, 

SECTION 1. SHORT TITLE. 

This Act may be cited as the “Postal Preservation Act”. 

SEC. 2. APPROPRIATIONS FOR POSTAL SERVICE IN RESPONSE TO 
CORONAVIRUS PANDEMIC. 

(a) IN GENERAL.—There is appropriated, out of any money in the 
Treasury not otherwise appropriated, for the fiscal year ending Sep-
tember 30, 2020— 

(1) for an additional payment for “United States Postal Service—Pay-
ment to the Postal Service Fund”, $25,000,000,000, to remain availa-
ble until September 30, 2022, to the Postal Service Fund for revenue 
forgone due to coronavirus; and 

(2) for an additional amount for “United States Postal Service—Office 
of Inspector General—Salaries and Expenses”, $15,000,000, to re-
main available until expended, to prevent, prepare for, and respond 
to coronavirus, domestically or internationally. 

(b) EMERGENCY DESIGNATION.—The amounts appropriated by sub-
section (a) are designated by the Congress as being for an emergency 
requirement pursuant to section 251(b)(2)(A)(i) of the Balanced 
Budget and Emergency Deficit Control Act of 1985 and shall be avail-
able only if the President subsequently so designates all such 
amounts and transmits such designations to the Congress. 

SEC. 3. USPS SERVICES AND OVERSIGHT DURING CORONAVIRUS 
PANDEMIC. 

(a) PRIORITIZATION OF SERVICES.—During the coronavirus pandemic, 
the United States Postal Service shall prioritize the purchase of, and 
make available to all Postal Service employees and facilities, personal 
protective equipment, including gloves, masks, and sanitizers, and 
shall conduct additional cleaning and sanitizing of Postal Service facil-
ities and delivery vehicles. 

(b) OVERSIGHT.—The Inspector General of the United States Postal 
Service shall— 

(1) conduct oversight, audits, and investigations of projects and activ-
ities carried out with funds provided in this Act to the United States 
Postal Service; and 

(2) not less than 90 days after the Postal Service commences use of 
funding provided by this Act, and annually thereafter, initiate an au-
dit of the Postal Service’s use of appropriations provided by this Act, 
including the use of funds to cover lost revenues, costs due to 
COVID–19, and expenditures, and submit a copy of such audit to the 
Committee on Homeland Security and Governmental Affairs of the 
Senate, the Committee on Oversight and Reform of the House of 
Representatives, and the Committees on Appropriations of the 
House of Representatives and the Senate. 

 

Bills vs results 

Although legislators often speak about bills they plan to in-
troduce, or expound about what Congress needs to do, a 
better measure of action (vs. talk) is to see what measures 
actually get filed and, of that number, how many become 
law.  In fact, the talk-vs-action ratio is high, and the rate of 
enactment of bills is low. 

A quick search on Congress.gov for legislation about “Postal 
Service” reveals that, so far (through June 4) in the 116th 
Congress, there have been 197 bills introduced concerning 
the Postal Service, 150 in the House and 47 in the Senate, 
not counting bills that referred tangentially to the USPS as 
part of a proposal on another matter. 

Seventeen resolutions also have been introduced, 12 in the 
House, five in the Senate; none have been agreed to in the 
House, and only three have been agreed to by the Senate. 

Of the bills, 96 have concerned naming postal facilities, 
eleven were about voting or voting by mail, fourteen con-
cerned USPS semipostal stamps, and four were about provid-
ing a unique ZIP Code for a community. 

The remaining 72 addressed a wide variety of topics, includ-
ing general appropriations; postal banking; retaining six-day 
delivery; restoring the 2012 service standards; buying elec-
tric delivery vehicles; changing the investment strategy for 
the Postal Service Retiree Health Benefit Fund; allowing beer 
and wine to be shipped by mail; the rights of postal workers 
or supervisors; or restricting the flow of narcotics, cigarettes, 
or other items in the mail. 

Only four, including HR 7015 (above) dealt with the financial 
challenges facing the Postal Service: 
• HR 2382, the “USPS Fairness Act,” introduced April 29, 2019, by 

Rep. Peter DeFazio (OR 4th), and the companion bill, S 2965, intro-
duced December 3, 2019, by Sen. Steve Daines (MT), to eliminate 
the prefunding requirement. 

• HR 6425, the “Protect our Post Offices Act, introduced March 31, 
2020, by Rep. Joe Neguse (CO 2nd), would appropriate $25 billion 
to the Postal Service “to remain available through FY2022 for rev-
enue forgone due to the coronavirus pandemic.” 

• HR 748, the “CARES Act,” introduced January 24, 2019, by Rep. 
Joe Courtney (CT 2nd), authorized the USPS to borrow another $10 
billion, subject to US Treasury conditions. 

Of the total, only 21 have been enacted: the CARES Act, and 
twenty measures to name postal facilities.  HR 2382 only has 
passed the House. 

Given the political orientation of the chambers of Congress, 
it should be no surprise that actions to provide funding to 
the USPS originate in the House and go no farther. 

Therefore, although the need for relief for the agency is inar-
guable, and although it’s good to have measures filed to of-
fer some, there’s little reason to expect that Maloney’s bill 
will fair any better than others.  Moreover, after the spend-
ing flurry in the early days of the pandemic, when trillions 
were appropriated but none for the USPS, the subsequent 
lessening of interest in spending more, and the administra-
tion’s clear dislike for the Postal Service, it’s unfortunately 
unlikely that any legislative help for the USPS will be forth-
coming in the foreseeable future. 
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Ready or Not, the California Consumer Privacy Act Is Here 
On January 1, 2020, the California Consumer Privacy Act 
(CCPA) went into effect.  In an unusual wrinkle, however, the 
statute provided that the California Attorney General could 
not engage in enforcement of the Act until July 1, 2020.  On 
that date, which is rapidly approaching, the Attorney General 
will have the authority to enforce the CCPA. 

Getting prepared 

Whether or not a business is located in California, it may be 
subject to the law’s requirements if it comes into contact 
with California residents or their personal information.  A 
first-of-its kind state law in the United States, the CCPA im-
poses a wide range of obligations on a large number of out-
of-state firms, potentially including commercial mail produc-
ers.  Businesses that do not comply can face class action law-
suits for data breaches; enforcement actions by the California 
Attorney General for violations; and exposure to civil penal-
ties or damages of $100-$750 per customer per violation. 

In the weeks leading up to the July 1 date on which the At-
torney General will assume his enforcement authority – and 
in light of the fact that the AG has just submitted the final 
draft of implementing regulations for approval – now is a 
good time for any business with ties to California or its resi-
dents to (re)evaluate its CCPA obligations. 

In this article, the team at Brann & Isaacson reviews the 
basic structure of the CCPA: who it applies to; what it re-
quires; and what are the potential penalties for non-compli-
ance.  We’ll follow up in a couple of weeks with a more de-
tailed discussion of the proposed regulations and how they 
may impact compliance obligations. 

The basics 

• What Businesses Are Covered? If you have California cus-
tomers and more than $25,000,000 in worldwide revenue 
or if you buy, sell, or use the personal information of more 
than 50,000 California residents, you likely have compli-
ance obligations. 

• Whose Information Is Protected? The law protects the 
personal information of California “consumers.” “Con-
sumer” means any natural person living in California. 

• What Is Personal Information? The term is broadly de-
fined.  “Personal information” generally means information 
that identifies, relates to, describes, is capable of being as-
sociated with, or could reasonably be linked, directly or in-
directly, with a particular consumer or household. 

• What Must Businesses Do in Response? 
Notice. The CCPA requires businesses to inform consumers of 
what personal information they collect from them at or before 
the time of collection. 

Right to Know. The CCPA requires businesses to provide a Califor-
nia consumer’s personal information to a California consumer 
upon verified request. 

Right to Delete. The CCPA requires businesses to delete a Califor-
nia consumer’s personal information upon verified request. 

Do Not Sell. A business that sells California consumers’ personal 
information – and that means providers for any form of consider-
ation, monetary or non-monetary – is required to put a “Do Not 
Sell My Information” button on its website, and to honor do-not-
sell requests from consumers. 

• What about Service Providers? A company that deals 
with the personal information of California consumers 
solely as a service provider to another company – that is, 
solely for the benefit of that business and under a written 
contract with that business – also has obligations under 
the CCPA.  Service providers must honor consumer re-
quests forwarded to the service provider by a business in 
direct contact with a California consumer, including do-
not-sell requests.  Generally, they may only use or dis-
close personal information on behalf of the business that 
provided it, or for other internal purposes relating to the 
relationship with that business.  Service providers are also 
subject to the penalty provisions of the statute for viola-
tions they commit. 

As a practical matter, service providers will likely see – if 
they already haven’t – requests from businesses they 
work with to amend existing contracts to address CCPA 
compliance issues.  

• Who Enforces the CCPA, and How? As noted, the CCPA 
vests enforcement authority for all violations in the state 
attorney general, who can begin an enforcement investi-
gation or file a lawsuit to enforce the CCPA.  In addition, 
private individuals can file private lawsuits for data 
breach-type violations.  This raises the specter of private 
class actions, in which potential financial penalties could 
be significant, to put it mildly. 

In one piece of good news, the CCPA does require that a con-
sumer provide notice of any claimed violation, and gives the 
business 30 days in which to cure the asserted violation.  As 
relates to a notice violation or a failure to respond properly 
to a verified request, that 30-day cure period could be a life-
line.  With respect to data breach, the ability of a business to 
cure any alleged harm during that time is less clear. 

In sum, we recommend that commercial mail producers 
take stock of their potential CCPA obligations, and whether 
they are prepared to deal with California consumer re-
quests or complaints.  In our next article, we’ll be taking a 
closer look at the CCPA regulations likely to be approved by 
the State in the near future, and how that affects the com-
pliance calculus. 

The preceding article was produced by Brann & Isaacson exclu-
sively for Mailers Hub.  See the note on page 8. 

Brann & Isaacson is a boutique law firm that represents large and 
small online and multichannel companies, printers, commercial 
mail producers, and IT service providers located across the coun-
try.  The firm is general counsel to L.L. Bean, one of the most prom-
inent and admired retailers in the industry.  We advise companies 
of all sizes, including many in the Internet Retailer’s Top 500 Guide. 

The firm is the Mailers Hub recommended legal counsel for mail pro-
ducers on legal issues, including tax, privacy, consumer protection, 
intellectual property, vendor contracts, and employment matters. 

The points of contact at Brann & Isaacson are:  

 Martin I. Eisenstein, meisenstein@brannlaw.com  

 David Swetnam-Burland, dsb@brannlaw.com 

 Stacy O. Stitham, sstitham@brannlaw.com  

 Jamie Szal, jszal@brannlaw.com  

They can also be reached by phone at (207) 786-3566. 

mailto:meisenstein@brannlaw.com
mailto:dsb@brannlaw.com
mailto:sstitham@brannlaw.com
mailto:jszal@brannlaw.com
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Lack of Transportation Impacting International Mail 

The article below was produced by Merry Law, Mailers 
Hub’s expert and consultant on international mail.  Merry 
may be reached at MLaw@WorldVu.com. 

COVID-19 closures, lack of transport capacity, self-declared 
inbound rates, expiring USPS consolidator contracts, no bilat-
eral agreements with other countries: Taking this a piece at a 
time can make sense of what is happening, who it affects and 
how.  Let’s start with the more temporary effects of the cur-
rent pandemic crisis and move on to the longer term matters. 

Essential service 

Unlike the US, some countries do not declare their postal 
services as essential.  In others, delivery has been curtailed.  
The USPS has stopped accepting mail to some destinations.  
(Fortunately for Mailers Hub subscribers, all such infor-
mation is available online on the COVID-19 resources page.) 

Some of the closure orders in other countries were due to 
expire in late May or will expire in early June; many have 
been or may be extended.  Caution still will be needed after 
restrictions end because delivery networks will take time to 
come up to full capacity and delays will continue for some 
time.  (Check the COVID-19 resources page as updates are 
announced.) 

Transportation 

Along with shutting down some postal services around the 
world, the pandemic has severely curtailed international 
flights.  With the exception of Canada, international mail 
from the US is carried by passenger and freight flights.  The 
mail to Canada, which normally travels by both trucks and 
planes, is now travelling by mainly truck.  This creates delay, 
since it’s obviously slower to drive to Canada than to fly 
there, but the mail is getting through. 

Around the world, backlogs of outbound mail accumulated 
early in this crisis while USPS and other postal operators (and 
the rest of us) worked to deal with this fluid and exceptional 
situation.  Internationally, mail has been stranded some-
where between the sender and recipient.  In their recent re-
port, The COVID-19 crisis and the postal sector, the UPU 
states, “As of May 2020, for every 2.1 weekly items ex-
ported, only one has been notified as received.” 

Customs clearance slowed.  Bilateral liaison offices closed.  
As international freight capacity decreased, costs increased.  
The USPS is purchasing capacity at premium rates that were 
not in budget projections, adding further to the USPS’s finan-
cial problems. 

Some freight capacity has been available on flights, but it be-
came insufficient as about 15,000 routes went down to 
2,000 routes.  USPS moved some mail consignments to char-
ter flights and to ocean surface ships to clear the backlogs 
that were continuing to accumulate. 

Five ships with mail to European destinations as a portion of 
their freight have departed for Rotterdam, the Netherlands.  
At least one more is planned.  To give some idea of the vol-
umes involved, the ship that departed on May 9 carried 
“24,013 receptacles in twenty-two (22) containers weighing  

143,807 kilograms” according to the USPS.  A fourth sea 
transport left May 20 “carrying an estimated 6,300 recepta-
cles in six (6) containers weighing roughly 37,000 kilograms.” 

The Atlantic crossing takes an estimated 3 to 3 ½ weeks, de-
pending on weather and any delays in docking.  During that 
time, there are no tracking events for the mail. 

Looming short term issues 

The pandemic will pass and mail will flow more normally. 

More immediate matters re-
garding USPS international 
mail will have longer term ef-
fects on US mailers.  The first, 
self-declared inbound rates for 
packages, will take effect on 
July 1; the second phase will 
occur in January 2021.  With 
the introduction of self-de-
clared rates by 31 countries, in-
cluding the US, the USPS is in-
stituting other changes to the 
handling of international mail. 

Contracts for international mail 
consolidators expire at the end 
of June.  New contracts were 
only recently finalized and pric-
ing was just revealed to con-
tract owners (consolidators), 

who generally need 30 days to notify their clients (mailers) 
of new pricing. 

Although the USPS has announced it is not increasing the 
published postage rates for small package prices on July 1, 
they have said there will be no consolidator discounts for 
International Priority Airmail (IPA), which most commercial 
mailers use.  With no workshare discount, consolidators will 
need to charge higher prices for affected products. 

At the same time, some countries will no longer have a 
Commercial ePacket (CeP) product, so US mailers will not 
have that option in all cases.  There are indications that in-
ternational tracking may become more limited, based on 
statements by USPS staff.  However, queries to the USPS to 
confirm this have gone unanswered. 

The USPS continues to pursue bilateral agreements with 
other postal operators.  Such agreements might allow 
tracking or reduced prices.  However, as of June 1, there 
are no agreements in place. 

USPS staff also say they are pursuing the “commercial solu-
tion” proposals solicited in 2019 when it appeared possible 
that the US would withdraw from the UPU.  While details of 
a potential commercial solution are not known, mailers and 
consolidators hope it would lower postage or increase ser-
vices.  The COVID-19 crisis has posed problems for pursuing 
agreements aggressively. 

During the COVID crisis, each issue of Mailers Hub News has 
a special section at the end containing USPS Industry Alert 
and DMM Advisory notices about international mail service. 

The UPU report contains 
three longer term scenar-
ios that are worth re-
viewing: 

• Scenario 1 (Pessimistic) 
– No recovery, opportu-
nities not seized and 
acceleration of long-
term decline;  

• Scenario 2 (Expected) – 
Eventual recovery, 
some opportunities 
seized but insufficient 
structural change; 

• Scenario 3 (Optimistic) 
– Swift recovery, oppor-
tunities seized and pos-
itive structural change. 

mailto:MLaw@WorldVu.com
https://mailershub.memberclicks.net/index.php?option=com_content&view=article&id=77:covid-19-resources&catid=20:site-content&Itemid=206
https://mailershub.memberclicks.net/index.php?option=com_content&view=article&id=77:covid-19-resources&catid=20:site-content&Itemid=206
http://www.upu.int/en/activities/economic-impact-of-covid-19-on-the-postal-sector/about-economic-impact-of-covid-19-on-the-postal-sector.html
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USPS Plan to End Customized Postage Meets Resistance 
In a May 1 filing with the Postal Regulatory Commission, the 
Postal Service requested the removal of Customized Postage, 
a market-dominant special service, from the Mail Classifica-
tion Schedule.  The PRC docketed the case as MC2020-126, 
and the USPS likely expected it to be approved quickly. 

Underperforming 

Begun in 2004, the Customized Postage program operates 
through authorized vendors who offer customers the ability 
to personalize postage with their own designs.  The USPS es-
tablished a series of criteria “to ensure that the types of con-
tent included in customized postage are appropriate in light 
of the purposes of the program and the potential audiences, 
in order to safeguard the Postal Service’s legal, financial, and 
brand interests.” 

However, the USPS claimed the program has had problems, 
while drawing little interest.  As reported earlier, according 
to the its filing, the agency claimed that “the eligibility crite-
ria have become the source of customer complaints and the 
subject of legal disputes,” that demand and revenue from 
the product “has never been significant, and has steadily de-
clined in recent years,” and that there soon will be no au-
thorized vendors for the Customized Postage program. 

The USPS added that it expected “minimal” impact on con-
sumers and small businesses, noting the availability of scores 
of conventional postage stamps “that cover a range of topics 
and events.”  Ultimately, the agency concluded that “the 
Customized Postage program constitutes an unacceptable 
risk to the Postal Service’s business that outweighs any coun-
tervailing benefits” and, accordingly, it asked “removal of 
Customized Postage from the MCS.” 

The PRC received comments through May 18, which is how 
the situation changed. 

Opposition 

The commission received comments from two vendors – 
Stamps.com and Minted.com, the Alliance of Nonprofit Mail-
ers, and its own designated public representative. 

Minted’s CEO claimed that 
“… Customized postage has also grown into a material percent-
age of our revenue base. ... Finally, we believe the Program bene-
fits USPS’s brand, because it shows that USPS has used advance-
ments in technology to create a fun and exciting product. …” 

Stamps.com, the sole authorized vendor, added that 
“… We strongly disagree with USPS’ assertion that the elimina-
tion of the Program would only minimally impact consumers 
and small businesses. ... We believe shutting down a growing 
channel of small business Single Piece First Class Mail is a mis-
take. ... Contrary to USPS’ findings, our analysis shows that the 
demand for Customized Postage is strong and has increased 
over time. ...” 

The Alliance opposed the USPS request as well: 
“… On behalf of our members, we will amplify Stamps.com’s 
warning that elimination of the USPS customized postage pro-
gram will harm nonprofit mailers, those organizations’ charita-
ble missions, and the beneficiaries of their charitable works. …” 

The public representative dissected the USPS filing and 
noted a series of statements that he concluded were not 
adequately substantiated, in turn recommending that “be-
fore acting on the Postal Service’s Request, the Commission 
should explore the matters raised by the questions and is-
sues” detailed in his comments.  Two days later, the PRC re-
acted, sending a “chairman’s information request” to the 
USPS asking questions based on the PR’s recommendation. 

In responding, the Postal Service explained its statements 
about declining demand and low revenue, summarized the 
legal challenges it’s faced over what it believes reflect well 
on its brand, and repeated arguments that, despite the im-
pact on specific mailers, the deletion of Customized Post-
age would have little effect on mailers overall.  In other 
words, the USPS doesn’t consider the relatively small reve-
nue it receives from a small segment of the mailing commu-
nity worth the legal hassles it has to endure from potential 
users whose images don’t meet the program’s guidelines. 

It remains to be seen whether the PRC will accept the 
Postal Service’s conclusion. 

 

USPS Proposes Temporary Discount for Retail EDDM 
On June 1, the Postal Service filed a request with the Postal 
Regulatory Commission to allow a temporary 10% reduction 
in the price for retail rate Every Door Direct Mail.  If ap-
proved as requested, the discount would be available from 
August 1, 2020, through September 30, 2020, and would 
trim the per-piece price for retail rate EDDM from $0.191 to 
$0.172.  (The same rate applies to both commercial and non-
profit mailers.)  In its filing, the USPS explained 

“The extraordinary and unprecedented nature of the COVID-19 
pandemic and the current economic downturn has severely 
harmed many businesses. … EDDM Retail volume was down in 
Quarter 2 as compared to the same period last year by 21.3 mil-
lion pieces (or 13.3 percent) while revenue fell by $3.2 million dol-
lars (or 11 percent).  A decline is projected to continue through 
postal Quarter 3, FY 2020 or further. 

“Concurrent with the gradual reopening of the economy, the 
Postal Service intends to offer an EDDM Retail discount to en-
courage use of the mail as an advertising platform to reach 

existing and new customers.  This should in turn assist small lo-
cal businesses in recovering from the impact of the pandemic. ... 
No registration is required: all EDDM Retail pieces entered dur-
ing the promotional period will receive the discount.” 

The PRC docketed the filing as R2020-2 and, in noticing the 
filing in the Federal Register, stated it would accept com-
ments on the proposal through June 22. 

Though commercial mail producers might ask whether the 
USPS plans any comparable incentives for other categories 
of mail, it’s unlikely any will be offered.  The agency has 
previously explained its concerns over the effectiveness of 
such discounts, including whether they would actually re-
gain lost volume or simply decrease revenue. 

Nonetheless, commercial mail producers can still generate 
income by advising local businesses – inexperienced in pro-
ducing mail – and providing the production and mailing ser-
vices those businesses likely will need. 
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April Results Show COVID Impact 
As the economic impact of the COVID pandemic came into 
full force, the consequences for mail volume, and Postal Ser-
vice revenue, were reflected in the agency’s April financial 
results.  Overlaid on this was the burden of various prefund-
ing obligations and the usual fluctuating valuation of the 
Postal Service’s workers’ compensation liability. 

Volume and revenue 

Starkly contrasting to March’s uptick in First-Class Mail (at-
tributable to census mailings), volume and revenue for the 
class fell sharply in April, led by a plunge in single-piece (re-
tail) First-Class Mail.  Even more distressing was the precipi-
tous falloff in Marketing Mail as retail and service businesses 
closed and advertisers pulled back campaigns.  Overall, the 
volume of market-dominant mail dropped 29.4% in April 
(compared to April 2019) and 22.1% from March 2020. 

By contrast, homebound shoppers turned to on-line retail 
sites, resulting in a surge in parcel volume, part of which 
flowed to the USPS.  For the month, the volume of competi-
tive products (comprised of various parcel categories), 
jumped nearly 35%. 

However, greater parcel volume did not offset the much 
larger loss of market-dominant mail, resulting in total USPS 
volume in April falling to 8.65 billion pieces, over 27% less 
than last April and 40% less than volume in April 2010. 

Mail volume for the month compared to SPLY and YTD: 
• First-Class Mail: 4.12 bln pcs, -8.9%; 32.65 bln pcs, -3.0% YTD. 

• Marketing Mail: 3.49 bln pcs, -45.0%; 40.86 bln pcs, -11.3% YTD. 

• Periodicals: 342.1 mln pcs, -17.7%; 2.47 bln pcs, -11.0% YTD. 

• Total Market Dom: 8.03 bln pcs, -29.4%; 76.51 bln pcs, -7.9% YTD. 

• Total Competitive: 598.1 mln pcs, +34.9%; 3.50 bln pcs, +3.5% YTD. 

• Total USPS: 8.650 bln pcs, -27.2%; 80.464 bln pcs, -7.5% YTD. 

Revenue fell largely in tandem with volume, with First-Class 
Mail declining by over 8% and Marketing Mail sinking by 
45.7%.  In all, revenue from the market-dominant classes 
was 22.4% lower than the same period last year, and 20.1% 
lower than March. 

As with volume, the sole bright spot for revenue resulted 
from sharply increased parcel volume; revenue from the 
competitive products was up 36.9% from SPLY.  But again, 
the added income from parcels wasn’t enough to make up 
for losses from market-dominant mail, resulting in total 
monthly USPS revenue of $5.686 billion.  (By contrast, April 
2010 revenue was $5.66 billion, which would be $6.74 billion 
in 2020 dollars.) 

Revenue results for the month compared to SPLY and YTD: 
• First-Class Mail: $1.87 bln, -8.1%; $14.72 bln, -1.6% YTD. 

• Marketing Mail: $0.75 bln, -45.7%; $8.93 bln, -9.9% YTD. 

• Periodicals: $87.97 mln, -18.4%; $640.2 mln, -10.6% YTD. 

• Total Market Dominant: $2.96 bln, -22.4%; $26.28 bln, -5.2% YTD. 

• Total Competitive: $2.62 bln, +36.9%; $15.18 bln +9.2% YTD. 

• Total USPS: $5.69 bln, -3.8%; $42.88 bln -0.5% YTD. 

Reflecting the opposite trends and shifting proportions of 
market-dominant (primarily letter and flat) mail and com-
petitive products (primarily parcel) mail, gross average reve-
nue per piece grew from $0.554 per in piece March to 
$0.657 per piece in April. 

Expenses and workhours 

Variation in expenses was not as dramatic as the changes in 
volume and revenue, nor did costs drop as did revenue.  To-
tal controllable compensation and benefit costs ($4.766 bil-
lion) were still 3.4% over plan for the month and 2.9% higher 
than last April (and 0.1% under plan but 0.6% over SPLY for 
the year-to-date). 

Despite lower volume, compensation for mail processing 
jumped 5.8% and 5.1% for city delivery.  Expenses for cus-
tomer service and rural delivery increased also, by 4.0% and 
2.1%, respectively.  Though ratepayers may find these cost 
increases unusual in light of decreased volume, postal offi-
cials explain the higher labor costs as being driven by higher 
parcel volume. 

Non-personnel expenses ($1.559 billion) were 4.1% higher 
than SPLY, and total expenses for the month ($6.891 billion) 
were 6.6% over plan and 10.1% higher than SPLY, and 5.4% 
over plan and 4.8% over SPLY for the YTD. 

Further contributing to the red ink, required prefunding for 
pension and health costs also were higher, and the valuation 
of the workers’ comp liability swung adversely by $393 mil-
lion, from a credit in April 2019 to a $215 million charge in 
April 2020. 

Workhour usage was under plan for the month for city deliv-
ery functions but over plan for rural delivery, and below plan 
for the mail processing and customer service functions.  All 
except rural delivery remain lower compared to SPLY. 

Another unexpected figure was complement which, though 
down slightly from last April, was up from March, despite 
the month-over-month loss of volume.  Most was the 2.3% 
increase was in non-career positions, which USPS officials 
explain was necessary to offset COVID-related absenteeism 
and provide additional workers to handle parcel volume. 

However, labor contracts both restrict the proportion of 
non-career personnel and require that some be converted to 
career status if workhour thresholds are exceeded.  As a re-
sult, any jump in the non-career complement has the poten-
tial to result in adding career workers at a time when plung-
ing mail volume trends might urge the opposite. 
• Total workhours: 0.6% under plan, and 3.4% under SPLY, for the 

month; 0.4% over plan, but 1.4% under SPLY for the YTD. 

• Month’s end complement: 628,677 employees (496,280 career, 
132,397 non-career) -1.46% compared to last April (637,979 em-
ployees: 497,848 career, 140,131 non-career), but 0.31% fewer 
career workers than a year ago. 

The literal bottom line for April was a monthly loss of $1.201 
billion, over three times what was planned and three-and-a-
half times last April’s loss.  Similarly, the loss for the year-to-
date was twice what was planned and nearly twice the loss 
at the end of April 2019. 

How the month’s trends will be reflected in the results for 
May remain to be seen, but odds are the impact of COVID 
will continue, in May and beyond.  Whether monthly com-
petitive products volume will continue to grow is another 
matter, as is whether market-dominant volume will recover 
to anything near pre-COVID levels.   More detailed data is 
presented on the next page.  



 

Mailers Hub News                                                                                        7                                                                                                  June 8, 2020 

USPS Preliminary Information (Unaudited) – April 2020 1 
OPERATING DATA OVERVIEW 1, 2 Current Period Year-to-Date 
Revenue/Volume/Workhours (Millions) Actual Plan SPLY % Plan Var % SPLY Var Actual Plan SPLY % Plan Var % SPLY Var 
Revenue           
   Operating Revenue $5,686 $6,067 $5,910 -6.3% -3.8% $42,878 $43,587 $43,113 -1.6% -0.5% 
   Other Revenue $1 $1 $2 0.0% -50.0% $6 $4 $12 50.0% -50.0% 
Total Revenue $5,687 $6,068 $5,912 -6.3% -3.8% $42,884 $43,591 $43,125 -1.6% -0.6% 
Operating Expenses           
   Personnel Compensation and Benefits $5,313 $4,908 $4,747 8.3% 11.9% $38,303 $35,790 $36,294 7.0% 5.5% 
   Transportation $711 $703 $665 1.1% 6.9% $5,116 $5,128 $5,007 -0.2% 2.2% 
   Supplies and Services $272 $235 $236 15.7% 15.3% $1,741 $1,659 $1,648 4.9% 5.6% 
   Other Expenses $576 $596 $597 -3.4% -3.5% $4,123 $4,177 $4,079 -1.3% 1.1% 
Total Operating Expenses $6,872 $6,442 $6,245 6.7% 10.0% $49,283 $46,754 $47,028 5.4% 4.8% 
Net Operating Income/Loss -$1,185 -$374 -$333   -$6,399 -$3,163 -$3,903   
   Interest Income $3 $13 $12 -76.9% -75.0% $77 $93 $84 -17.2% -8.3% 
   Interest Expense $19 $20 $17 -5.0% 11.8% $142 $152 $138 -6.6% 2.9% 
Net Income/Loss -$1,201 -$381 -$338   -$6,464 -$3,222 -$3,957   
Mail Volume           
   Total Market Dominant Products 3 8,029 11,304 11,369 -29.0% -29.4% 76,509 80,058 83,053 -4.4% -7.9% 
   Total Competitive Products 3 598 445 443 34.4% 35.0% 3,503 3,280 3,385 6.8% 3.5% 
   Total International Product  23 50 70 -54.0% -67.1% 452 511 544 -11.5% -16.9% 
Total Mail Volume 8,650 11,799 11,882 -26.7% -27.2% 80,464 83,849 86,982 -4.0% -7.5% 
Total Workhours 95 95 98 0.0% -3.1% 686 684 696 0.3% -1.4% 
Total Career Employees 496,280  497,848  -0.3%      
Total Non-Career Employees 132,397  140,131  -5.5%      

 

MAIL VOLUME and REVENUE 1, 2, 4 Current period Year-to-Date 
Pieces and Dollars (Thousands) Actual SPLY % SPLY Var Actual SPLY % SPLY Var 
First Class (excl. all parcels and Int’l.)       
   Volume 4,124,009 4,524,914 -8.9% 32,648,44 33,648,532 -3.0% 
   Revenue $1,869,034 $2,034,230 -8.1% $14,715,917 $14,960,294 -1.6% 
Periodicals       
   Volume 342,092 415,537 -17.7% 2,472,388 2,776,639 -11.0% 
   Revenue $87,970 $107,813 -18.4% $640,208 $716,494 -10.6% 
Marketing Mail (excl. all parcels and Int’l.)       
   Volume 3,494,709 6,355,691 -45.0% 40,857,272 46,062,889 -11.3% 
   Revenue $754,459 $1,390,425 -45.7% $8,931,547 $9,912,965 -9.9% 
Package Svcs. (ex. Inb’d. Intl Surf. PP @ UPU rates)       
   Volume 46,505 42,327 9.9% 342,269 374,777 -8.7% 
   Revenue $76,872 $60,071 28.0% $483,471 $490,239 -1.4% 
All other Market Dominant Mail       
   Volume 22,054 29,476 -25.2% 189,256 190,112 -0.5% 
   Revenue $167,804 $217,723 -22.9% $1,507,630 $1,645,072 -8.4% 
Total Market Dominant Products (ex. all Int’l.)       
   Volume 8,029,369 11,367,945 -29.4% 76,509,229 83,052,949 -7.9% 
   Revenue $2,956,139 $3,810,262 -22.4% $26,278,773 $27,725,064 -5.2% 
Shipping and Package Services       
   Volume 598,125 443,333 34.9% 3,502,892 3,384,742 3.5% 
   Revenue $2,523,347 $1,828,925 38.0% $14,517,393 $13,270,396 9.4% 
All other Competitive Products       
   Volume - - 0.0% - - 0.0% 
   Revenue $95,719 $84,417 13.4% $658,296 $622,841 5.7% 
Total Competitive Products (ex. all Int’l.)       
   Volume 598,125 443,333 34.9% 3,502,892 3,384,742 3.5% 
   Revenue $2,619,066 $1,913,342 36.9% $15,175,689 $13,893,237 9.2% 
Total International 5       
   Volume 22,795 70,469 -67.7% 452,276 543,890 -16.8% 
   Revenue $110,909 $186,725 -40.6% $1,423,678 $1,494,960 -4.8% 
Total       
   Volume 4 8,650,289 11,881,747 -27.2% 80,464,397 86,981,581 -7.5% 
   Revenue $5,686,114 $5,910,329 -3.8% $42,878,140 $43,113,261 -0.5% 
 

EXPENSES OVERVIEW  1, 2 Current Period Year-to-Date 
Dollars (Millions) Actual Plan SPLY % Plan Var % SPLY Var Actual Plan SPLY % Plan Var % SPLY Var 
Controllable Pers. Comp. & Benefits 6, 7 $4,766 $4,610 $4,633 3.4% 2.9% $33,672 $33,704 $33,469 -0.1% 0.6% 
   RHB Unfunded Liabilities Amortization 8 $75 $75 $92 0.0% -18.5% $525 $525 $642 0.0% -18.2% 
   FERS Unfunded Liabilities Amortization 8 $107 $88 $80 21.6% 33.8% $750 $618 $559 21.4% 34.2% 
   CSRS Unfunded Liabilities Amortization 8 $150 $135 $120 11.1% 25.0% $1,049 $943 $840 11.2% 24.9% 
   Workers’ Compensation 9 $215 $ -- -$178 NMF NMF $2,307 $ -- $784 NMF 194.3% 
Total Pers. Comp. & Benefits $5,313 $4,908 $4,747 8.3% 11.9% $38,303 $35,790 $36,294 7.0% 5.5% 
Total Non-Personnel Expenses $1,559 $1,534 $1,498 1.6% 4.1% $10,980 $10,964 $10,734 0.1% 2.3% 
Total Expenses (incl. interest) $6,891 $6,462 $6,262 6.6% 10.1% $49,425 $46,906 $47,166 5.4% 4.8% 

 

WORKHOURS  1, 2, 3 Current Period Year-to-Date 
Workhours (Thousands) Actual Plan SPLY % Plan Var % SPLY Var Actual Plan SPLY % Plan Var % SPLY Var 
City Delivery 34,633 34,879 35,928 -0.7% -3.6% 252,068 250,983 256,235 0.4% -1.6% 
Mail Processing 14,579 15,053 15,766 -3.1% -7.5% 114,605 115,478 119,395 -0.8% -4.0% 
Customer Services & Retail 12,642 12,836 13,546 -1.5% -6.7% 93,296 93,326 95,925 0.0% -2.7% 
Rural Delivery 18,015 17,813 17,741 1.1% 1.5% 125,873 124,425 124,095 1.2% 1.4% 
Other 14,687 14,525 14,878 1.1% -1.3% 100,530 99,693 100,674 0.8% -0.1% 
Total Workhours 94,556 95,106 97,859 -0.6% -3.4% 686,372 683,905 696,324 0.4% -1.4% 

1/April 2020 had the same number of delivery and retail days compared to April 2019.  YTD has two more delivery and retail days compared to SPLY.  2/Numbers may not add due to round-
ing and/or adjustments.  Percentages calculated using unrounded numbers.  3/Excludes all International.  4/The sampling portion of the RPW system is designed to be statistically valid on a 
quarterly and annual basis.  5/Includes Current Period Market Dominant Volume of 9,705 and Revenue of $10,667; SPLY Market Dominant Volume of 56,977 (-83.0%) and Revenue of 
$71,730 (-85.1%).  Also includes Current Period Competitive Volume of 13,090 and Revenue of $100,242; SPLY Competitive Volume of 13,492 (-3.0%) and Revenue of $114,995 (-12.8%).  
6/This amount includes estimated Workers Compensation cash outlays including administrative fee.  7/This represents the accrual for normal RHB costs for current employees, based on the 
beginning of the fiscal year estimate.  8/This represents the estimated OPM amortization expense related to the actuarial revaluation of the FERS, CSRS, and PSRHBF liabilities.  The actual 
invoices will be received between June 2020 and October 2020.  For CSRS and FERS, the current period and YTD actuals include our estimates of the impact of OPM’s recent changes to 
actuarial assumptions used to calculate the CSRS and FERS unfunded retirement liabilities.  9/This represents non-cash adjustments; the impact of discount and inflation rate changes and 
the actuarial revaluation of new and existing cases.  NMF = Not Meaningful Figure, percentages +/- 200% or greater or division by zero.
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Miscellany 
PRC approves market test 

In a June 3 order, the Postal Regulatory Commission ap-
proved a May 8 Postal Service request to conduct a market 
test of a new experimental product – Commercial PO Box Re-
direct Service.  As it was described in the USPS filing: 

“...  Today, the Postal Service delivers the remittance mailpieces 
to the Commercial PO Box indicated on the mailpiece.  If remit-
tance mail processors need to consolidate or close the payment 
processing facilities associated with the address on the mailpiece, 
they must use their own couriers to move the pieces, use an ex-
isting postal bulk forwarding service, or employ private carriers. 

“Commercial PO Box Redirect Service offers an efficient solution.  
Instead of delivering automated letters to the PO Box indicated 
on the mailpiece, the service will redirect, at first opportunity in 
mail processing, the pieces to a second Business PO Box location 
defined by the customer. ... Notably, this service will aid custom-
ers who must relocate and/or consolidate processing facilities in 
light of the COVID-19 pandemic.  Collectively, these benefits will 
enhance the value of First-Class Mail and should help discourage 
electronic diversion. 

“To be eligible for Commercial PO Box Redirect Service, commer-
cial PO Box holders must use Caller Service with the PO Box to 
which pieces will be redirected.  The service will only redirect au-
tomation First-Class Mail letter pieces; non-automation pieces 
will not be redirected.  Customers will be able to enroll through 
their existing Business Customer Gateway account, and will pay a 
fee of either $0.06 or $0.07 for each redirected mailpiece.  The 
$0.07 per-piece price will be available to all eligible customers, 
while the $0.06 per-piece price will be available to customers who 
certify that the service is essential to respond to a contingency, 
such as the COVID-19 pandemic. ...” 

The PRC’s review found the Postal Service’s proposed service 
met the statutory requirements for it to be offered as a mar-
ket test.  The test was authorized to begin on June 8 and run 
for a period of two years unless, in the meantime, the USPS 
elects to end the test, seek an extension, or convert the ser-
vice to a permanent offering. 

Retirement and replacement 

The USPS has announced that Northeast Area VP Eric Chavez 
will retire June 30 after a 35-year career.  Chavez has led the 
Northeast Area since 2019, overseeing 90,000 employees in 
a region that encompasses New England, parts of New York 
and New Jersey, the US Virgin Islands, and Puerto Rico.  Pre-
viously, he served as Suncoast District manager, North Flor-
ida District manager, and Southern Area operations support 
manager.  Chavez began his postal career in 1986 as a letter 
carrier in Jacksonville (FL). 

Dane Coleman has been appointed acting VP for the North-
east Area effective June 13.  A 33-year Postal Service em-
ployee, Coleman currently is the area’s operations support 
manager.  His previous executive assignments include Balti-
more District manager; Philadelphia Network Distribution 
Center acting plant manager; operations integration and sup-
port manager at USPS headquarters; and acting chief of staff 
for COO David Williams.  Coleman joined the Postal Service 
in 1986 as a distribution clerk in Easton (MD). 

Amazon grows air capacity 

As reported by World Airline News, Air Transport Services 
Group, Inc., has announced an agreement to lease twelve 
additional Boeing 767-300 converted freighter aircraft to 
Amazon.com Services LLC.  One of the twelve aircraft was 
delivered on May 29, 2020, and the remaining eleven will be 
delivered in 2021.  All twelve will be leased to Amazon for 
ten years, with options for Amazon to extend the leases for 
three additional years. 

Cargo Aircraft Management, ATSG’s aircraft leasing subsidi-
ary, currently leases 27 Boeing 767s to Amazon, including six 
leased during 2019.  In December 2018, Amazon committed 
to lease those six plus an additional four 767s from CAM by 
the end of 2020.  The recent agreement increases the pro-
jected number of 767s CAM will have leased to Amazon to 
31 by the end of 2020 and to 42 by the end of 2021. 

 

Mailers Hub is very pleased to announce that the services of Brann & Isaacson 
are now available to provide legal advice to subscribers. 

Brann & Isaacson is a boutique law firm that represents large and small online and multichannel companies, printers, 
commercial mail producers, and IT service providers located across the country. 

The firm is general counsel to  L.L. Bean, one of the most prominent and admired retailers in the industry. 
We advise companies of all sizes, including many in the Internet Retailer’s Top 500 Guide. 

The firm is the Mailers Hub recommended legal counsel for mail producers on legal issues, including tax, privacy, 
consumer protection, intellectual property, vendor contracts, and employment matters. 

As part of their subscription, Mailers Hub subscribers get an annual consultation (up to one hour) 
from Brann & Isaacson, and a reduced rate for additional legal assistance. 

The points of contact at Brann & Isaacson are: 
Martin I. Eisenstein, meisenstein@brannlaw.com        David Swetnam-Burland, dsb@brannlaw.com 

Stacy O. Stitham, sstitham@brannlaw.com       Jamie Szal, jszal@brannlaw.com. 

They can also be reached by phone at (207) 786-3566. 

mailto:meisenstein@brannlaw.com
mailto:dsb@brannlaw.com
mailto:sstitham@brannlaw.com
mailto:jszal@brannlaw.com
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All the Official Stuff 
Federal Register 

Postal Service 

NOTICES 
May 29: Product Change [7]: Priority Mail Express, Priority Mail, and 

First-Class Package Service Negotiated Service Agreement, 32431-
32432; Priority Mail and First-Class Package Service Negotiated 
Service Agreement [2], 32431,32431; Priority Mail Negotiated 
Service Agreement [4], 32431, 32431, 32431, 32432. 

June 1: International Product Change [2]: Priority Mail Express In-
ternational, Priority Mail International and First-Class Package In-
ternational Service Agreement, 33208; Global Expedited Package 
Services-Non-Published Rates, 33211; Privacy Act, Modified Sys-
tem of Records [2], 33210, 33210-33211. 

June 3: International Product Change [2]: International Product 
Change-Priority Mail Express International, Priority Mail Interna-
tional, First-Class Package International Service & Commercial 
ePacket Agreement, 34257; International Product Change-Priority 
Mail Express International, Priority Mail International & Commer-
cial ePacket Duty and Tax Chargeback Agreement, 34257. 

PROPOSED RULES 
[None.] 

FINAL RULES 
[None]. 

Postal Regulatory Commission 

NOTICES 
May 27: New Postal Product, 31825-31826. 
May 28: New Postal Product, 32059. 
May 29: New Postal Products, 32428-32429; Complaint of Randall 

Ehrlich, 32429-32431. 
June 1: Inbound Competitive Multi-Service Agreements with For-

eign Postal Operators, 33207; New Postal Products, 33208. 
June 2: New Postal Products, 33755. 

June 3: New Postal Products, 34256-34257. 
June 4: New Postal Products, 34468. 

June 5: New Postal Products, 34660-34661. 
June 8: New Postal Products, 34770; Market Dominant Price Adjust-

ment, 34770-34771. 

PROPOSED RULES 
[None.] 

FINAL RULES 

[None.] 

DMM Advisory 
May 26: UPDATE 47: International Mail Service Disruptions Due to 

COVID-19. 
May 27: International Service Resumption Notice – effective May 

29, 2020. 
June 1: International Service Impact: Alternate Transport – Fourth 

Air to Sea Diversion to Rotterdam. 
June 2: UPDATE 48: International Mail Service Disruptions Due to 

COVID-19. 
June 3: International Service Impact: Alternate Transport – Fifth Air 

to Sea Diversion to Brazil. 
June 4: International Service Impact: Alternate Transport – Sixth Air 

to Sea Diversion for Netherlands. 
June 4: UPDATE 49: International Mail Service Disruptions Due to 

COVID-19. 
June: UPDATE 50: International Mail Service Disruptions Due to 

COVID-19. 

Postal Bulletin (PB 22547, June 4) 
• Effective June 4, the IMM Individual Country Listing for Canada is 

revised to reflect Canada’s maximum size limits for Priority Mail 
Express International service. 

• Effective June 4, Publication 431, Post Office Box Service and 
Caller Service Fee Groups, is revised to include the noted changes. 

 

USPS Industry Alerts 
May 26, 2020 
Don’t wait for the August deadline – Migrate to USPS Returns TODAY! 
Are you currently using Merchandise Return Service (MRS) or Scan Based Payment (SBP) for your return packages?  Did you know that 
MRS and SPB will be retired on August 28, 2020?  Migrate to USPS Returns today and you will start reaping the benefits right away!  With 
package business on the rise, it’s important to have a user-friendly returns process for your customers, and USPS Returns can provide 
that for your business! 
USPS Returns enables shippers with greater flexibility for returning products with the USPS without knowing weights.  USPS Returns can 
weigh, rate, build a manifest and charge customers using our automated equipment, which results in more accurate postage, improved 
tracking, detailed reporting and quicker service. 
We have teams standing by and we are ready to assist with your migration.  Don’t wait for the deadline!  NOW is the time to take ad-
vantage of this free consultation and get enrolled in the new program.  Reach out today even if you are not ready to migrate to avoid the 
rush in August right before retirement of these services. 
Customers may initiate their migration and open a USPS Returns account by contacting the USPS Mailing & Shipping Solutions Center 
(MSSC) at 1-877-672-0007.  Business hours for the MSSC are Monday-Friday from 7:00AM-7:00PM Central Time. 
Further information on USPS Returns can be found on PostalPro. 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
May 27, 2020 
COVID-19 CONTINUITY OF OPERATIONS – Update 47 International Mail Service Disruptions 
[See the May 26 listing for COVID-19-Related International Mail Service Disruptions in the Special Section.] 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
May 27, 2020 
COVID-19 CONTINUITY OF OPERATIONS – International Service Updates; International Service Resumption Notice 
[See the May 27 listing for COVID-19-Related International Mail Service Disruptions in the Special Section.] 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
May 29, 2020 
Mail Spoken Here – May 2020 Edition – IE&O Newsletter 
The USPS Industry Engagement & Outreach newsletter contains articles on the following topics: New Postmaster General - Board selects 
DeJoy for the role; Deputy Postmaster General & Chief Government Relations Officer; Pandemic parallels - Postal workers, mail played 
key roles in 1918 crisis; Mail Helps Americans Feel Connected During COVID-19 Pandemic; Those who serve - USPS offers special services 
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for military; Change for the better - New process improves change-of-address service; Time to grow - American Gardens stamps arrived 
May 13; May (National Military Appreciation Month) Fun Facts; A continued Thank You to Everyone; Federal Register Notice Information; 
The Latest Postal Bulletins.  Thank you and please stay safe and healthy everyone.  Thank you for reading. 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
June 1, 2020 
COVID-19 CONTINUITY OF OPERATIONS UPDATE – International Service Impact – Alternate Transport: Fourth Air to Sea Diversion in Effect 
[See the June 1 listing for COVID-19-Related International Mail Service Disruptions in the Special Section.] 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
June 1, 2020 
CASS Cycle O Implementation Rescheduled to August 2022 
On Friday, April 3, 2020, an Industry Alert was published stating that the publication of CASS Cycle O requirements and implementation 
schedule would be postponed until after the country resumed normal work activities.  Delays in finalizing CASS Cycle O requirements and 
the publication of an updated timeline has resulted in insufficient time available for the mailing industry to plan their development re-
sources and secure required funding to meet an August 2021 implementation date.  Therefore, the Postal Service has determined that 
the CASS Cycle O implementation schedule will be rescheduled to a new implementation date of August 1, 2022.  The current CASS Cycle 
N will be extended until July 31, 2022.  The Postal Service will continue to work with Industry leaders to update the final requirements 
related to Address Quality / CASS Cycle O and the new timeline to support an August 2022 implementation date. 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
June 3, 2020 
COVID-19 CONTINUITY OF OPERATIONS UPDATE – International Service Impact – Alternate Transport: Fifth Air To Sea Diversion: 
Destined For Brazil 
[See the June 3 listing for COVID-19-Related International Mail Service Disruptions in the Special Section.] 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
June 4, 2020 
COVID-19 CONTINUITY OF OPERATIONS –International Service Impact: Alternate Transport – Sixth Air to Sea Diversion for Netherlands 
[See the May 20 listing for COVID-19-Related International Mail Service Disruptions in the Special Section.] 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
June 4, 2020 
June 2020 Price Change 
On Sunday, June 14, 2020, the United States Postal Service will implement the following software change(s): PostalOne System Release 
51.0.0.0; Business Intelligence Database System (BIDS) Release 51.0.0.0; Enterprise Payment System (EPS) Release 3.12.0.0; Facility Ac-
cess and Shipment Tracking (FAST) Release 46.0.0.0; Program Registration Release 21.3.0.0; Seamless Acceptance and Service Perfor-
mance (SASP) Release 27.3.0.0.  The changes associated with these June 14, 2020, structural releases impacting Market Dominant prod-
ucts and services have an effective date June 28, 2020. 
A complete list of changes is available at: https://postalpro.usps.com/June142020Releases. 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
June 4, 2020 
National Postal Forum Announces “NPF Virtual Summer Series” 
The National Postal Forum has introduced a new theme and format for a summer education series dedicated to the needs of the mailing 
and shipping industry during the COVID-19 national emergency.  Businesses nationwide have changed their marketing approaches, which 
makes the role of mail even more important in connecting consumers to products and services. 
The NPF Virtual Summer Series replaces the 2020 National Postal Forum, which was canceled because of the coronavirus epidemic.  Each 
year, approximately 4,500 mailing and shipping professionals come together to learn about best new mailing and shipping practices at 
the industry’s largest tradeshow. 
The NPF Virtual Summer Series – a partnership between the NPF and USPS – is available to anyone in the mailing and shipping industry.  
The virtual program will be offered free of charge. 
Mark your calendars for the seven-week NPF Virtual Summer Series starting Thursday, July 23, and ending Thursday, September 3.  Each 
session will follow the same cadence, with one-hour meetings occurring weekly on Thursdays at 2:00 p.m. ET.  Each session will feature 
topics and presentations conducted by USPS and industry subject matter experts.  Program content will feature new and different work 
practices adopted by mailers, as well as ways in which the Postal Service plans to work with our customers post-COVID. 
“Supporting and connecting the mailing industry is now more important than ever,” says USPS Chief Customer Marketing Officer Jakki 
Krage Strako.  “We feel it is critical to continue to provide the type of learning and education that has defined the Forum throughout its 
history, and we are proud to partner with NPF to do so through new virtual methods.  The mailing industry is looking to explore new 
growth opportunities and this series is a way to give mailers information to prepare for the new normal.” 
Despite the shared global health and economic hardships customers are facing, the USPS remains committed to providing education and 
up-to-date information through all of its customer outreach channels – including the NPF, Areas Inspiring Mail (AIM) and Postal Customer 
Councils (PCC) – to help the mailing industry overcome the mutual challenges presented by the pandemic. 
The next Postal Forum is scheduled to take place May 2-5, 2021, in Nashville, Tennessee.  For more information, please visit us at 
NPF.org.  Full program details will be shared soon. 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
June 4, 2020 
Software Changes Scheduled for Postal Systems Sunday, June 14 
To clarify, the software changes scheduled to be released on Sunday, June 14, relate to structural changes to products, not actual price 
changes.  On Sunday June 14, the Postal Service will be releasing new software upgrades for PostalOne, BIDS, EPS, FAST, and Program 
Registration.  Note: These releases are for structural changes only.  For further clarity on the system upgrades please refer to the June 4th 
Industry Alert on PostalPro at https://postalpro.usps.com/industryoutreach/alert_and_notices.  The changes associated with these June 
14, 2020, structural releases impacting Market Dominant products and services have an effective date June 28, 2020.  A complete list of 
changes is available at: https://postalpro.usps.com/June142020Releases. 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
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June 5, 2020 
Centralized Accounting Processing System (CAPS) Migration to Enterprise Payment System (EPS) Biweekly Industry Call 
The Postal Service will host biweekly webinars on Enterprise Payment System (EPS) beginning on Tuesday, June 16, 2020 at 2:00pm ET 
ending July 22, 2020.  Webinar link: https://uspsmeetings.webex.com/uspsmeetings/j.php?MTID=md155fb6d03aa8feb7e67170eef20c328 
In April 2019, the Postal Service announced CAPS accounts with 100% eligible products must migrate to EPS. 
CAPS to EPS migration key dates: 
Active CAPS Trust Permits with a Business Customer Gateway (BCG) account - Migration is ongoing: Active trust customers who do have 
a BCG account have until August 2020 to migrate to EPS.  Customers have the option to allow USPS to perform the migration on their 
behalf; please inform MSSCADMIN@usps.gov if you are interested in this option.  After August 2020, permit(s) associated to a CAPS 
account the will be closed.  To avoid any potential impacts, customers must create an EPS account and link their permits. 
Active CAPS Trust Permits without a BCG account - August 2020: Active trust customers who do NOT have a BCG account have until August 
2020 to migrate to EPS. After August 2020, the permit(s) associated to a CAPS account will be closed.  To avoid any potential impacts, cus-
tomers must create an EPS account and link their permits.  For information on creating a BCG account go to: EPS Onboarding Checklist 
Permits linked to a CAPS Debit account - August 2020: Active debit customers have until August 2020 to migrate to EPS.  After August 
2020, permit(s) associated to a CAPS account the will be closed.  To avoid any potential impacts, customers must create an EPS account 
and link their permits. 
Additional Resources: Local Business Mail Entry Units; Email MSSCADMIN@usps.gov; Mailing & Shipping Solutions Center @ 877-672-0007. 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
June 5, 2020 
IMb Planning Tool Maintenance 
The IMb Planning Tool is continuing its infrastructure upgrade and is currently unavailable.  Another update on tool availability will be 
provided next week.  We apologize for the inconvenience.  Who does this apply to?  Any users that are currently utilizing the IMb Plan-
ning Tool.  For questions, please contact the IV Solutions Center at 1-800-238-3150, Option #2, or InformedVisibility@usps.gov. 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
June 5, 2020 
UPDATE: Scheduled System Releases – June 14, 2020 
As previously advised, on Sunday, June 14, 2020, the United States Postal Service will implement the following software updates: 
PostalOne System Release 51.0.0.0 (New Required Client); Business Intelligence Database (BIDS) Release 51.0.0.0; Enterprise Payment 
System (EPS) Release 3.12.0.0; Facilities Access and Shipment Tracking (FAST) Release 46.0.0.0; Program Registration Release 21.3.0.0; 
Seamless Acceptance and Service Performance (SASP) Release 27.3.0.0;  
NOTE: PostalOne System Release 51.0.0.0 includes a new required Mail.dat client.  Users should download Mail.dat client 
51.0.0.0_PROD from the Business Customer Gateway (BCG) using the following path: Mailing Services → Electronic Data Exchange [Go 
to Service] → Mail.dat download (Windows 32-bit, Windows 64-bit or Solaris).  As a REMINDER, the Mail.dat client Windows 32-bit and 
64-bit downloads now come bundled with AdoptOpenJDK version 8.  Users utilizing the Solaris version of the Mail.dat client must con-
tinue to ensure they have downloaded and installed OpenJDK 8u232 (AdoptOpenJDK – Download). 
There are NO price changes scheduled for June 2020. 
New functionality contained in PostalOne System Release 51.0.0.0 scheduled for June 14, 2020 includes: Support for Extra Service S34 
“Return Receipt for Merchandise” will be eliminated (Effective Date: June 28, 2020).  Support for Political and/or Election Mail identifica-
tion in electronic submissions and Self-Service Terminal kiosks (Effective Date: June 28, 2020).  Support for new Service Type IDs for 
Political Mail (Effective Date: July 31, 2020). 
WARNING: Until implementation of PostalOne System Release 51.0.0.0 on June 14, 2020, submission of mail files dated June 28, 2020, 
or later is not advised, as these early submissions will result in a standard validation error.  The updated June 14, 2020. Pre-Release 
Notes (Change 3.0) document is attached and also posted to PostalPro: https://postalpro.usps.com/June142020Releases. 
Please direct any inquiries or concerns to the PostalOne! Help Desk via eMail (postalone@usps.gov) or telephone (1-800-522-9085). 
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------ 
 

Calendar 
June 16 – Mailers Hub Webinar: All About Political and Election Mail 

July 21 – Mailers Hub Webinar: How to Read a Scorecard 

July 28-29 – MTAC Meeting, USPS Headquarters 

August 18 – Mailers Hub Webinar: Punch into Profit with LEAN 
Principle 

September 15 – Mailers Hub Webinar: USPS Update: Round Two of 
the Political Chess Game 

September 21-25 – National PCC Week 

October 20 – Mailers Hub Webinar: Proposed Changes in USPS 
Prices and Standards 

October 21-23 – Printing United, Atlanta 

October 27-28 – MTAC Meeting – USPS Headquarters 

November 10 – Mailers Hub Webinar: A New Challenge for Mar-
keters and Mailers: The California Privacy Rights Act 

 

Thanks to Our Supporting Partners 

 
 

 

 

 

 

  

To register for any webinar, go to MailersHubWebinars.com 
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Thanks to Our Marketing Partner Associations 
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Special Section: USPS Alerts and Notices Related to COVID-19 
 

USPS Industry Alerts Related to COVID-19 
May 27, 2020: COVID-19 CONTINUITY OF OPERATIONS UPDATE – 

UPDATE 47: International Mail Service Disruptions Due to COVID-19 

[See the May 26 listing for COVID-19-Related International Mail Service Disruptions.] 

May 27, 2020: COVID-19 CONTINUITY OF OPERATIONS UPDATE – International Service Updates; International Service 
Resumption Notice 

[See the May 27 listing for COVID-19-Related International Mail Service Disruptions.] 

June 1, 2020: COVID-19 CONTINUITY OF OPERATIONS UPDATE – 
International Service Impact – Alternate Transport: Fourth Air To Sea Diversion In Effect 

[See the June 1 listing for COVID-19-Related International Mail Service Disruptions.] 

June 3, 2020: COVID-19 CONTINUITY OF OPERATIONS UPDATE – 
International Service Impact – Alternate Transport: Fifth Air To Sea Diversion: Destined For Brazil 

[See the June 3 listing for COVID-19-Related International Mail Service Disruptions.] 

June 4, 2020: COVID-19 CONTINUITY OF OPERATIONS UPDATE – 
International Service Impact – Alternate Transport: Sixth Air To Sea Diversion - Destined For Netherlands 

[See the June 4 listing for COVID-19-Related International Mail Service Disruptions.] 

 

USPS Notices: COVID-19-Related International Mail Service Disruptions 
These service disruptions affect Priority Mail Express International (PMEI), Priority Mail International (PMI), First-Class Mail International 
(FCMI), First-Class Package International Service (FCPIS), International Priority Airmail (IPA), International Surface Air Lift (ISAL), and M-
Bag items.  Unless otherwise noted, service suspensions to a particular country do not affect delivery of military and diplomatic mail. 

May 26, 2020, DMM Advisory: UPDATE 47: International Mail Service Disruptions 

[Also issued as May 27, 2020, Industry Update: COVID-19 Continuity of Operations Update – UPDATE 47: International 
Mail Service Disruptions Due to COVID-19] 

The following country has announced service disruptions: 

Honduras UPDATE: Empresa de Correos de Honduras (Honducor) has advised that it has extended the suspension of postal services until 
May 31, 2020, or a later date to be communicated in due course. 

Peru UPDATE: Servicios Postales del Perú - SERPOST S.A, has advised that the suspension of all postal operations has been extended until 
further notice. 

Slovenia UPDATE: Slovenia, Pošta Slovenije, has advised that postal services are now returning to normal. The sending of outbound mail 
(letter-post, parcel-post and EMS items) will resume gradually, depending on the availability of flights and transport capacity. All postal 
items will continue to be delivered in line with national health guidelines. Registered letters, parcels and EMS items will be delivered and 
a signature collected whilst respecting social distancing measures. Consequently, the situation of force majeure will remain in effect until 
June 1, 2020. 

Spain UPDATE: Correos y Telégrafos has advised that the Spanish Government has extended the state of alert until June 7, 2020, or later, 
and the previously declared force majeure remains in effect. Consequently, until further notice, Correos y Telégrafos remains unable to 
guarantee quality of service for all types of inbound and outbound mail (letter-post, parcel-post and EMS items) and compliance with 
delivery standards for items requiring signature. 

May 27, 2020, DMM Advisory: International Service Resumption Notice – effective May 29, 2020 

[Also issued as May 27, 2020, Industry Update: COVID-19 Continuity Of Operations – International Service Updates; 
International Service Resumption Notice] 

Effective May 29, 2020, the Postal Service will resume acceptance of mail destined to the following country: Cambodia 

This service resumption affects the following mail classes: Priority Mail Express International (PMEI), Priority Mail International (PMI), 
First-Class Mail International (FCMI), First-Class Package International Service (FCPIS), International Priority Airmail (IPA), International 
Surface Air Lift (ISAL), and M-Bag items. 

The Postal Service is closely monitoring service impacts related to the COVID-19 pandemic and will continue to update customers until 
the situation returns to normal.  Please visit our International Service Alerts page for the most up to date information: 
https://about.usps.com/newsroom/service-alerts/international/?utm_source=residential&utm_medium=link&utm_cam-
paign=res_to_intl 
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June 1, 2020, DMM Advisory: International Service Impact: Alternate Transport – Fourth Air to Sea Diversion in Effect 

[Also issued as June 1, 2020, Industry Alert: COVID-19 Continuity Of Operations Update International Service Impact 
Alternate Transport: Fourth Air To Sea Diversion In Effect] 

On May 20, 2020, a fourth sea transport departed with volume from the Chicago, JFK, and Miami International Service Centers and is 
estimated to arrive at the Rotterdam (Netherlands) port on June 15, 2020.  Sea route arrival dates are not exact and may vary depending 
on weather related events and queuing at port of arrival.  The vessel is carrying an estimated 6,300 receptacles in six (6) containers 
weighing roughly 37,000 kilograms.  It is serving mail destined to: Austria, Denmark, Hungary, Poland, Sweden, Czech Republic, Finland, 
Netherlands, Spain, Switzerland (Geneva and Zurich). 

When calculating estimated delivery times, additional days required for unloading, customs clearance and road transit should be consid-
ered.  The table below outlines a typical sea transit delivery cycle that begins upon arrival to the destined port: 

Rotterdam Port  
Unloading  

Rotterdam Port  
Custom Clearance/ 

Clear Customs 

Rotterdam Port  
Transit to Den Hague OE 

Den Hague OE 
Acceptance & Sorting  

Den Hague OE  
Road Transit to Delivery 

Address 

1-2 Days 2 Days 1 Day 2-3 Days 1-4 Days 

OE – Office of Exchange 

This transportation alternative will be used for the following mail classes; Priority Mail Express International (PMEI), Priority Mail Interna-
tional (PMI), First-Class Mail International (FCMI), First-Class Package International Service (FCPIS), International Priority Airmail (IPA), 
International Surface Air Lift (ISAL), and M-Bag items.  Alternate transit options will remain in effect until sufficient air transportation ca-
pacity becomes available.  The Postal Service is closely monitoring service impacts related to the COVID-19 pandemic and will continue to 
update customers until the situation returns to normal.  Please visit our International Service Alerts page for the most up to date infor-
mation: https://about.usps.com/newsroom/service-alerts/international/?utm_source=residential&utm_medium=link&utm_cam-
paign=res_to_intl. 

June 2, 2020, DMM Advisory: UPDATE 48: International Mail Service Disruptions Due to COVID-19 

On June 2, 2020, the Department of Defense notified the Postal Service that effective June 4, 2020, the temporary service suspension to 
the DPO ZIP codes listed below will be LIFTED: 

City State ZIP Code City State ZIP Code City State ZIP Code 

DPO AE 09283-9997 DPO AE 09820-9997 DPO AE 09860-9997 

DPO AE 09488-9997 DPO AE 09828-9997 DPO AE 09864-9997 

DPO AE 09489-9997 DPO AE 09831-9997 DPO AE 09867-9997 

DPO AE 09734-9997 DPO AE 09846-9997 DPO AE 09869-9997 

DPO AE 09813-9997 DPO AE 09854-9997 DPO AP 96532-9997 

DPO AE 09817-9997 DPO AE 09857-9997    

Additionally, on June 2, 2020, the Postal Service received notifications from various postal operators regarding changes in international 
mail services due to the novel coronavirus (COVID-19). 

The following countries have suspended certain mail services:  

Honduras UPDATE: Empresa de Correos de Honduras (Honducor) has advised that it has extended the suspension of postal services until 
June 7, 2020, or a later date to be communicated in due course. 

Israel UPDATE: Israel Postal Company has advised that owing to the cancellation and postponement of flights, the processing of out-
bound items may be subject to significant delays. In addition, although the situation is returning to normal, for safety reasons, all inbound 
letter-post, parcel-post and EMS items requiring signature on delivery remains suspended and the previous established procedure to 
leave the item at the door after being scanned and photographed to ensure that delivery has been made, and if possible, record the 
name of the addressee, continues.  Consequently, the situation of force majeure remains in effect and delays may occur in the treatment 
and delivery of all types of letter-post, parcel-post and Express Mail Service (EMS) items. 

Nepal UPDATE: Nepal Post has advised that the suspension of all postal operations has been extended until June 14, 2020. 
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June 3, 2020, DMM Advisory: International Service Impact: Alternate Transport – Fifth Air to Sea Diversion to Brazil 

[Also issued as June 3, 2020, Industry Alert: COVID-19 Continuity Of Operations Update – International Service Impact 
Alternate Transport: Fifth Air To Sea Diversion: Destined For Brazil] 

On May 23, 2020, sea transport destined for Brazil departed with volume from the Los Angeles (LAX) International Service Center and is 
estimated to arrive at the Port of Santos on June 28, 2020.  Sea route arrival dates are not exact and may vary depending on weather 
related events and queuing at port of arrival.  The vessel is carrying approximately 2,829 receptacles in eleven (11) containers weighing 
approximately 30,534 kilograms and is serving mail destined for Brazil. 

When calculating estimated delivery times, additional days required for unloading, customs clearance and road transit should be consid-
ered.  The table below outlines a typical sea transit delivery cycle that begins upon arrival to the destined port: 

Port of Santos 
Unloading  

Port of Santos 
Custom Clearance/ 

Clear Customs 

Port of Santos 
Transit to São Paulo OE 

São Paulo OE 
Acceptance & Sorting 

São Paulo OE 
Road Transit to Delivery 

Address 

1-2 Days 2 Days 1 Day 2-3 Days 1-4 Days 

*OE = Office of Exchange 

This transportation alternative will be used for the following mail classes: Priority Mail Express International (PMEI), Priority Mail Interna-
tional (PMI), First-Class Mail International (FCMI), First-Class Package International Service (FCPIS), International Priority Airmail (IPA), 
International Surface Air Lift (ISAL), and M-Bag items.  Alternate transit options will remain in effect until sufficient air transportation ca-
pacity becomes available.  The Postal Service is closely monitoring service impacts related to the COVID-19 pandemic and will continue to 
update customers until the situation returns to normal. 

Please visit our International Service Alerts page for the most up to date information: https://about.usps.com/newsroom/service-
alerts/international/?utm_source=residential&utm_medium=link&utm_campaign=res_to_intl. 

June 4, 2020, DMM Advisory: International Service Impact: Alternate Transport – Sixth Air to Sea Diversion for Netherlands 
[Also issued as June 4, 2020, Industry Alert: COVID-19 Continuity Of Operations Update – International Service Impact 

Alternate Transport: Sixth Air To Sea Diversion - Destined For Netherlands] 
On May 29, 2020, a sixth sea transport departed with volume from the Chicago, JFK, and Miami International Service Centers and is esti-
mated to arrive at the Rotterdam (Netherlands) port on June 23, 2020.  Sea route arrival dates are not exact and may vary depending on 
weather related events and queuing at port of arrival.  The vessel is carrying approximately 7,099 receptacles in seven (7) containers 
weighing approximately 42,592 kilograms. It is serving mail destined to: Austria, Denmark, Hungary, Poland, Sweden, Czech Republic, 
Finland, Netherlands, Spain, Switzerland (Geneva and Zurich). 

When calculating estimated delivery times, additional days required for unloading, customs clearance and road transit should be consid-
ered.  The table below outlines a typical sea transit delivery cycle that begins upon arrival to the destined port: 

Rotterdam Port  
Unloading  

Rotterdam Port  
Custom Clearance/ 

Clear Customs 

Rotterdam Port  
Transit to Den Hague OE 

Den Hague OE 
Acceptance & Sorting  

Den Hague OE  
Road Transit to Delivery 

Address 

1-2 Days 2 Days 1 Day 2-3 Days 1-4 Days 

OE – Office of Exchange 

This transportation alternative will be used for the following mail classes; Priority Mail Express International (PMEI), Priority Mail Interna-
tional (PMI), First-Class Mail International (FCMI), First-Class Package International Service (FCPIS), International Priority Airmail (IPA), 
International Surface Air Lift (ISAL), and M-Bag items.  Alternate transit options will remain in effect until sufficient air transportation ca-
pacity becomes available.  The Postal Service is closely monitoring service impacts related to the COVID-19 pandemic and will continue to 
update customers until the situation returns to normal.  Please visit our International Service Alerts page for the most up to date infor-
mation: https://about.usps.com/newsroom/service-alerts/international/?utm_source=residential&utm_medium=link&utm_cam-
paign=res_to_intl. 

June 4, 2020, DMM Advisory: UPDATE 49: International Mail Service Disruptions 
On June 4, 2020, the Postal Service received notifications from various postal operators regarding changes in international mail services 
due to the novel coronavirus (COVID-19). 

The following countries have suspended certain mail services: 

Czech Republic: Česká Pošta s.p. has advised that owing to the cancellation and postponement of flights, the processing of inbound and 
outbound items may be subject to significant delays.  Consequently, Česká Pošta has declared a situation of force majeure and delays in 
delivery of letter-post, parcel-post and Express Mail Service (EMS) items may occur. 

France UPDATE: La Poste has advised that the French Government has extended the measures aimed at combating the spread of COVID-
19 until July 10, 2020.  La Poste is affected by these measures and cannot guarantee meeting normal delivery times in certain regions.  
Additionally, La Poste requests to avoid mailing large or heavy parcels exceeding 44 lbs (20 kg) in weight or whose longest dimension 
exceeds 39 inches and/or whose three dimensions combined exceed 59 inches (i.e. L+W+H equals less than 59 inches).  Delays in delivery 
should be expected and force majeure remains in effect. 

June 5, 2020, DMM Advisory: UPDATE 50: International Mail Service Disruptions 

On June 5, 2020, the Postal Service received a notification from Liechtensteinische Post, the designated postal operator of Liechtenstein, 
advising that the COVID 19 situation in Liechtenstein has now improved sufficiently for postal services to again be provided as normal. 
 


